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B Radio reaches 93% of all consumers every week and 72% of all consumers every day

B 96% of adults 18-49 with a college degree and an annual income of $75,000+ tune into
radio over the course of a week.

B 65.4% of Miamians designate themselves as a person of Hispanic, or Latino origin .
B Radio remains one of the most efficient vehicles for reaching Hispanic Males

B Hispanic Males are more likely than typical males to be heavy consumers of Radio (120
Index)

B 84% of Spanish-speaking Hispanics consider themselves Sports Fans

B 50.9% of Miami’s current Hispanic residents were born in foreign countries

e This percentage is growing, along with our audience!

Sources: US Census/ESPN Hispanic Sports Poll/Synovate Radio Usage Report Weekly Cumes and TSL per week./Hispanic Men 18-49/NCS/NHCS: Simmons, Spring 2007 Adults 18+ Hispanic
Consumers of Spanish-language media =Listened to or viewed any Spanish-language sports program or network in the past 7 days/2008 Fall MRI/Multimedia Mentor/SRI Knowledge Networks,

Fall’07 Source: RAB from RADAR ® 93, June 2007  Copyright Arbitron (Monday-Sunday)
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B The Hispanic Sports Fan is a valuable consumer, well-educated and passionate about
sports!

B Our audience is measured by Arbitron’s Portable People Metero — a more factual way of
measuring any station’s weekly audience.

e Currently +53,000 fans in Miami, listening each week, and growing!
B Listener Demographics captured via registrations online (@ 1450Deportes.com

B Our Listeners are “actively engaged” with ESPN Radio

e Miami listeners tune in to talk format stations (like ESPN Deportes) longer than music stations.

i "#$%&' () )# ESPN Radio Avid  Passive  Non-Fans |
Affluent (Median HHI) $85,100  $60,200 $60,700  $46,800
Educated (% College) 75% 56% 56% 59%

\ Good Jobs (% P/Ms) 57% 41% 41% 43%

Source: Mediamark Research Inc., Spring 2008, Base: Adults 18+ | ESPN All Day, Every Day (SRI/Knowledge Networks) | Source: 2008 MRI Spring | Source: Arbitron PPM, Nov. 2009
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B ESPN Deportes has become the No. 1 Spanish-language network for sports news and
information since being added to Nielsen's Hispanic sample.

B In 2009, ESPN Deportes delivered more hours of sports news and information
programming than any other Spanish-language network.

B The network delivered the largest average audience overall and across all male demos:
39,257 (P2+), 14,795 (M18-34); 22,500 (M18-49) and 18,548 (M25-54) - almost doubled the
network's closest competitor.

B In 2009, ESPN Deportes had 44 of the top 50 highest-rated sports news/commentary
shows in the Spanish-language.

Sources: US Census/ESPN Hispanic Sports Poll/Synovate Radio Usage Report Weekly Cumes and TSL per week./Hispanic Men 18-49/NCS/NHCS: Simmons, Spring 2007 Adults 18+ Hispanic
Consumers of Spanish-language media =Listened to or viewed any Spanish-language sports program or network in the past 7 days/2008 Fall MRI/Multimedia Mentor/SRI Knowledge Networks,

Fall’07 Source: Nielsen’s Hispanic Sample Study, 2009

4 50 -




5696730, 1+&$!"#$:&(= 1"+ 1#$2#, 1#($+4$69&(3/ DEPORTES

((rRADIO))

® The Number One 24/7 Sports Talk Network
e Featuring Jorge Ramos y su Banda, Kenneth Garay
and Omar Salazar

B Sports Center
e The Flagship Program of ESPN Airs 3x/hour

e Replays the Days Scores & Highlights from Major Events

B NFL, MLB & NBA Coverage Via ESPN Radio
e Including World Series & NBA Finals

B College Football Game of the Week

B Bowl Games Including all BCS Games

B Comprehensive NFL & College Football Coverage

B College Basketball

B Events: Find us on-site at the BIGGEST Events of the Year

B ESPN TV Coverage of Jorge Ramos y su Banda (M-F, 4-7P)

e Continuous TV Exposure Increases Audiences Locally
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Source: 1450Deportes.com User-generated site registrations, Winter 2009, Base: Adults 18+ | Source: Quantcast ESPNDeportes.com network ,Jan. 2010
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Source: 1450Deportes.com User-generated site registrations, Winter 2009, Base: Adults 18+ | Source: Quantcast ESPNDeportes.com network ,Jan. 2010
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Customized Programs Available.
Call: 305.759.7280 to arrange an appointment
or email: sales@1450Deportes.com - for more info
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Weekly Rate SUN MON TUE WED THU FRI SAT SUN INCLUDES
A %0&§")*+,-$+./0+$1$2/$345-6/70$.,89/:+
L Yo<J"y*+,-$+./0+$1$2/$345-6/70$.,89/:+
I=## %™ @"y*+,-$+./0+$1$2/$345-6/70$.,89/:+
I %;'($")*+,-$+./0+$1$2/$345-6/70%.,89/:+
1&><))$ YR +,-$+./0+$1$2/$345-6/70$.,89/:+
I=## Yo<K")*+,-$+./0+$1$2/$345-6/70$.,89/:+
1244 Qo<W)*+,-$+./10+$1$2/$345-6/70$.,89/:+
I'#t# 0&'§")*+,-$+./10+$1$2/$345-6/70$.,89/:+
I"#H# Yo&J(')*+,-$+./10+$1$2/$345-6/70%.,89/:+

Streaming Radio on the Internet + Florida's only 100% Spanish Sports Radio (1450AM) -- from only 5399 a week!




